


OH MARKETING GURU,

K
WHAT 15 THE LARGEST ClL B ek Clte

GO0GLE?

GURU, WHAT IS THE
MARKET IN THE G | ’ INATI I ] |
WORLD? o g e SECRET TO DOMINATING GIVE 6006 E'WHAT T
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MARKETING GURU,
WHY DO I NEED
FACEBOOK LIKES AT

' VéAngéoFi{ggBT(-)oo?(ET YES, 8UT FACEBOOK

LIKES 1S NOT EQUAL
LIKES. Ilgelz:é &00D TO CASH IN YOUR
POCKET!

(@a\
Y F

Fractionalmarketingnow.com

FACEBOOK LIKES
WILL CREATE C—;OOéLE
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OH, GURL WE'VE
BEEN WORKING ON
OuR WEBSITE DESIGN
FOR & MONTHS...

WHEN TRYING TO CONQUER THE
MYSTIC LAND OF GOOGLE,
REMEMBER; GET THE TRAFFIC
FIRST AND PUT IN THE TOLL
BOOTHS LATER/
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A PERFECT
WEBSITE WILL
NEVER EXIST. 6O
GET TRAFFIC!
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OH GREAT MARKETING
GuURU, MY URL HAS A
HYPHEN IN [T. WHAT
SHOULDO WE DO?
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OH MAGICAL GURU,
MY MARKETING
BUDGET IS VERY
SMALL

3000 YEARS AGO,
BASHO THE ZEN
PHILOSOPHER SAID:
"YOU CANNOT 8UY HALF

REMEMBER THE 2000
YEAR OLD WORDS:
"LOVE ME, HATE ME,

DON'T HYPHENATE ME."

A MUFFIN"
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éuru, 0O YOU

HAVE WISOOM FOR THE ANCIENT RHYME |S: WHEN WE USE SOCIAL
o) "WHEN ALL ELSE FAILS, MEDIA, WHO ARE WE
AELBHBINEoSES: STICK WITH MARKETING WRITING TO?
AND SALES."
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OH MAGICAL GLURU, 3000 YEARS AGO, GURU, WHAT ARE THE ©
MY MARKETING BASHO THE ZEN FORBIDDEN WORDS IN THEY DION'T GET
BUDGET IS VERY PHILOSOPHER SAID: SALES? BACK TO ME.
SMALL "you CANNOT 8Ly HALF
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MARKETING GURU,
WHAT IS THE FIRST
RLILE OF SALES?

MAKE IT EASY TO
suy’

Frac(ianalmarketigna w.com
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MARKETING GURU,
WHAT ARE THREE TIPS
FOR HANDLING
SALES OBJIECTIONS?

MAKE SURE YOU: HEAR
THEM, LIST THEM, AND
READ THEM BACK TO
YOUR CLIENT/
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MANY TIMES DO I NEED FESSED & TI ,
TO TOUCH A CLIENT TO %%C% TEODEY WE N%Eg

MAKE A SALE? 30 TOUCHES TO SELL
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OH GREAT GURU, HOW FE ANCIENT WISDOM

Fractionalmarketingnow.com

GURU, WHERE DO

IT HAS BEEN A MYSTERY
FOR 2000 YEARS. YOU
NEVER KNOW FOR SURE.
MAQKETII\;% SAN GUIDE

SALES LEADS
COME FROM?
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MARKETING GURU,
WHAT IS THE PERFECT
BLOG POST?

IT DOESN'T MATTER!
YOU ARE WRITING TO
GOO0GLE!
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GURU, WHAT IS THE
BEST WAY TO USE
POWER POINT?

MY COLLEGE
ROOMMATE, CONFLCIUS,
USED TO SAY HE NEVER

BELIEVED IN POWER
POINT.,
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GurU, MY COMPANY
HAS FINANCIAL
PROBLEMS

MOST FIRMS DON'T
HAVE FINANCIAL
PROBLEMS, THEY HAVE
FINANCIAL SYMPTOMS
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MARKETING cURU, HOW
WOULD YOU DEFINE
"NEGOTIATIONS?”

NEGOTIATING IS PLAYING
JAZZ MUSIC; YOU START
WITH A MELODY AND
IMPROVISE.
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MARKETING SWAMI,

FAMOUS GLRU, WHAT
' WHAT WOULD YOu =
IS THE BEST WAY TO NO PROBLEM, NO LL SELL TO THE FAN.,
THINK OF SALES? SALE S B S RREC] FINANCE, AUTHORITY,
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eleEe Lot LS ot it SR
TO FEAR THE D
DEVELOPMENT "SALES." IT IS A TO DO TO A "S‘QEQQT@ISE@EE‘?)
EXPELT, NOBLE PROFESSION. SALES PERSON? '
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OH eURU, GURU. MY

FIPM WANTS TO BE IN THERE'S NO SLICH GUR, MY COMPANY WHEN DISTRIBUTORS
THE INTERNATIONAL P e HAS A DISTRIBLITOR ARE WON, THE DEAL
MARKET Ay, STILL AIN'T DONE

@\
w

Fractionalmarketingnow.com

) ,
S A

o
\

Fractionalmarketingnow!com

gﬂgff’@ E %/\lﬁ(% SUCCESS 1S NOT

ABOUT SECRETS, ITS
PEOPLE SIEGN AN NDA ABOUT EXECUTION!
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OH GREAT MYSTICAL

LN DAD NEWSS PROACTIVELY!
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GURL, WHAT ARE THE CEACH DEEP WITHIN
GREATEST 4 WORDS YOUR SOULS AND OH HOLY euRU, WHAT
IN BUSINESS? SAY: "HOW CAN T

IS THE DEFINITION OF A BRAND IS A
A "BRAND PROMISE.
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MARKETING &URU, YOU'VE
LIVED FAR AND WIDE, WHAT
ARE THE 4 SCARIEST
WORDS YOU HAVE
HEARD?

WE'LL 0O MARKETING cURU, THE ELDERS TELL US:
MARKETING WHAT IS MY FIRMN'S IT'S NOT WHAT YOU

LATER MARKET POSITION? THINK, ITS WHAT YOUR
CLIENTS THINK IT 1S/
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Can We Speak?

bill@billdecker.com

+1 303 832-5777
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